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Abstract

Past to five decades earlier, the very perception of a women entrepreneur managing
her own business firm could have appeared ambitious at the highest points. Women
entrepreneurship evolved in spite of problems surrounding it such as discrimination,
gender inequalities and many more regressive social norms [2]. A lot of women’s have
started their own businesses in order to break free from social constraints. Women
proved themselves to be strong innovators. Expressly in some of the economically
developing nations, the opportunities offered by women entrepreneurs help grow
markets and also increase the employment prospects. But despite progress, the
topic is of vital significance because of the challenges which stand still and should
be treated as global phenomenon. “There are merely about 10 countries across the
globe where entrepreneurship is equal in terms of gender equality [2].” The current
global trend founds women owned businesses to be more concentrated in small and
medium enterprises with a ratio of overall low-profitability or low-growth sectors.
Women's are found to stick or limit themselves to a range of business choices such
as fashion retail, beauty cosmetics and food services [1] & [2]. “In continents of Africa
and Asia, approximately 75 percent of women are in these consumer-oriented sectors.
They are seldom into mining, construction, electronics and big data technologies”
Caren Grown, senior director for gender at the World Bank, advocated [1]. The study
highlights current participation of women entrepreneurs in the markets of G20

countries.
(.

INTRODUCTION

Literature review women entrepreneurship

J. Schumpeter defined women entrepreneurs as women's who “think of profit
making firms, begin it, organise and combine man, money, material, machine
involved in running it". The female entrepreneurs of present are making a
better future for all. The possession of a victorious business provides to them a
distinguished status, unique reputation and a sense of social freedom. The chain
reaction of women'’s triumph contributes straight to their local economy and
lives across their community. Women entrepreneurs could contribute in creating
a more sustainable global economy. Slowly but consistently they have turn up
as profitable entrepreneurs acquiring numerous honours for themselves. Oprah
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Winfrey, an American entrepreneur was awarded
the Presidential Medal of Freedom in 2013 for her
remarkable work in the field of entertainment and
social impact. Kiran Muzumdar Shaw, Chairman
and Managing Director of Biocon Limited, received
Padma Shri (1989) and Padma Bhushan (2005)
for her conspicuous contribution to health and
medicine industry [9]. The first academic paper on
female entrepreneurship was authored by Schwartz
in the year 1976, in the Journal of Contemporary
Business. The first policy report “The bottom line:
Unequal enterprise in America” was released in 1979
in Washington DC. The first academic conference
presentation on women entrepreneurs was made by
Hisrich and O'Brien at Babson College Conference
on Entrepreneurship in 1981 [5]. The first academic
book on female entrepreneurs was released in
1985 [6]. Cohoon, Wadhwa and Mitchell (2010)
displayed a comprehensive review of male and
female entrepreneur’s stimulations, traditions and
participation. They recognized majorly five financial
and psychological factors stimulating women to
become entrepreneurs. These are inclination to be
rich, the want to make own business ideas work, the
charm of startup culture and a persistent thirst toown
their own company. The study inferred mentoring is
critical towomen, it provides inspiration & monetary
support, experiences & matured professional
network [11]. VKrishnamoorthy and RBalasubramani
(April 2014), inferred that aspiration, work experience
and freedom as dimensions of entrepreneurial
stimulation and victory [9]. G. Palaniappan, C. S.
Ramanigopal, A. Mani (19 March 2012) examined that
women have been victorious in shattering hurdles
without disturbing their traditional female identity.
Adaptability is one of the main reasons for women
to emerge into business ventures [10]. The research
concluded that due to lack of training and education
women entrepreneurs are not able to survive in
the market. Sourcing finance also appears major
problem for women entrepreneurs [10]. The gender
gap in entrepreneurial opportunity is a human
rights violation, but it doesn’t make economic sense
either. Women and their businesses are regularly
discriminated against when trying to access
business networks and markets. If women and men
participated equally as entrepreneurs, global GDP
could rise by up to 6% —boosting the global economy

by $2.5-$5 trillion [7]. Tambunan, Tulus (2009) study
found that in Asian developing countries SMEs are
gaining overwhelming importance; more than 95%
of all firms in all sectors on average per country but
depicted the fact that representation of women
entrepreneurs in this region is relatively low due
to factors like low level of education, lack of capital
and cultural or religious constraints, and most of
the women entrepreneurs in SMEs are from the
category of forced entrepreneurs seeking for better
family incomes [13].

Literature review G20 forum

Twenty of the world's largest economies formed G20
in 1999, a bloc that would bring together the most
important industrialized and developing economies
to discuss international economic and financial
stability. Its annual summit debuted in 2008. It has
evolved into a major forum for discussing economics
as well as other significant global issues. The G20
is a forum comprising nineteen countries with
some of the world’s largest economies, as well
as the European Union (EU) and, as of 2023, the
African Union (AU). The countries are Argentina,
Australia, Brazil, Canada, China, France, Germany,
India, Indonesia, Italy, Japan, Mexico, Russia, Saudi
Arabia, South Africa, South Korea, Turkey, the United
Kingdom (UK), and the United States. Spain is invited
as a permanent guest. At the 2023 summit in New
Delhi, India aimed to bolster its leadership bona
fides by welcoming the African Union as the group's
newest member [15]. Every year, the leaders of G20
members meet to discuss mainly economic and
financial matters and coordinate policy on issues of
mutual interest. G20 leadership rotates on an annual
basis among its members, its decisions are made
by consensus, and implementation of its agenda
depends on the political will of the individual states
[15]. Conjointly, the members of G20 account for
more than 85 percent of global economic output,
around 75 percent of global exports, and about
80 percent of the world’s population [15]. The G20
initially focused largely on broad macroeconomic
policy, but it has expanded its ambit.

Subject Matter Of Concern

Torch Burch (Nov 18th 2013), experiences that women
entrepreneurs see the world through a different
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lens and, in turn, do things differently. Though the
women are operating new businesses, yet they
face a huge equality gap. In only seven countries
Panama, Thailand, Ghana, Ecuador, Nigeria, Mexico
and Uganda women take part in business at rates
equal to men's; in some countries, like Pakistan,
they rarely take part at all. Even when women
are active business owners, they do not reach
their potential. When it comes to finance, women
face particular hurdles, from a lack of collateral to
discriminatory regulations and ingrained gender
bias. Financial institutions must do a better job of
banking on women's potential by thinking creatively
and forging partnerships, to give more women
a shot at the resources that can enable them to
start up or scale up. Narrowing the gender gap in
employment will increase global income per person
[12]. The members of the Pricewaterhouse Cooper
Genesis Park Program in their report tried to provide
perspectives and insight from working women in
Brazil, China, France, Germany, India, Spain, Sweden,
and the USin respect of the socioeconomic enablers
of and barriers to women's economic participation in
those countries. It also analyzed the country-specific
organizational and governmental interventions
to reduce the gender gap and increase female
economic participation in those eight countries.
This study found that cultural stereotypes and
perceptions represented greater barriers to full
economic participation by women than in many
of the developing countries. It was also observed
that government has been a more active and
effective force in promoting gender diversity than
business has, and legislative responses had a more
positive impact on women's economic participation
than responses by the private sector had [14]. The
study highlights current participation of women
entrepreneurs in the markets of G20 countries.

Role of women entrepreneurs in
G20 countries

Argentina

In Latin Americaand the Cariblbean women represent
41.6% of the population active in the economy.
Among those women, 15% identify as entrepreneurs.
Yet even a smaller percentage are able to become

high impact entrepreneurs, whose businesses reach
international levels, create jobs and stimulate the
economy of their regions [16]. Women are unable
to achieve high level entrepreneurial achievement
due to the type of sector they often work in, due to
the fear of risk and failure, their tendency to work
with few employees and fewer aspirations to grow
their business to an international level and limited
network of connections, mentors and capital to grow
their business. These disadvantages were found to
be extremely linked to the role women play in society
and thus are still experienced to certain degrees by
successful high-impact women entrepreneurs [16].
The International Labour Organization (ILO) report
“Women in Business Managementin Argentina” was
presented on 15 July, with the participation of the
Argentine Industrial Union (UIA) and the Industrial
Union of the Province of Buenos Aires (UIPBA) [17].
This report shows the results of a survey conducted
among small, medium and large companies based
in Argentina, both national and multinational. Some
highlights of the report are:

- 57.8% of Argentine companies have female

participation in their ownership.

Only 2 out of 10 companies have women as CEOs.

More than 50% of the companies that

implemented diversity and gender equality

initiatives stated that from them their financial

benefits increased by more than 15% [17].

Research studyongendergapinentrepreneurship
in small towns of Argentina using CBMS data
founded that entrepreneurs that quit the venture
due to failure is much larger in women (42%)
compared to men (27%) [18].

Conclusive Statement: “Women entrepreneurs
in Argentina prefer to own small and medium
enterprises which belong to low-growth sectors
with fewer employees and are reluctant to grow
or expand their business due to limited resources”.

Australia

In Australia, female participation rates in
entrepreneurial activity was highest in the 44-54
years age range in both 2002 and 2003 (Hindle and
Rushworth, 2003:10). This is higher than the average
reported at a global level between 35-44 years of
age in high income countries (Minniti et al, 2005: 20)
[20]. Chile, Australia, and the United States stand out
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as countries that have particularly good conditions
for female entrepreneurs relative to their per capita
GDP [21]. Analysis of over 200 companies revealed
that of the firms funded in Australia, on average,
29% of the companies have at least one female
founder [22]. The study of female entrepreneurship
in Australia describe accurately the experience of
Australian women entrepreneurs with identification
of three unique factors. First, Australian women
entrepreneurs have increasingly come from
business education backgrounds compared to the
predominantly liberal arts backgrounds reported
elsewhere. Second, the reasons for establishing
small business differ insofar as they represent a
greater proportion of general business needs as well
as personal internal needs. Third, Australian women
entrepreneurs are moving away from traditional
‘female industries’ into sectors identified as ‘male
industries’' such as manufacturing [19].

Conclusive Statement: “Australian women
entrepreneurs come from business education
backgrounds. They differ in their preference and
perception to establish small businesses as they get
more choices to choose the fields among common
businesses. But are not reluctant to move into other
business sectors”.

Brazil

In Brazil the percentage of businesses led by women
or created by them is around 30%. Enterprises
created by women are smaller and have less access
to financing [25]. Women tend to undertake more
out of necessity than opportunity, and most of
the businesses conducted by women are related
to fashion, food, beauty, and care [23]. In a way,
businesses are delimited by gender stereotypes
that prevail in society which limits female ventures
in areas considered as “male areas”. In the gender
context propagated in Brazil, individuals are
already born with task divisions and professions
that must be followed, classifying them into “boy
activities” and “girl activities” [24]. The number of
women entrepreneurs has grown in Brazil. In 2022,
they represented 34.4% of the total number of
entrepreneurs, surpassing the mark of 10.3 million
women business owners according to the Female
Entrepreneurship 2022 survey, carried out by

Sebrae [26]. Even though they are part of a smaller
percentage (13%), almost 1.4 million women hired
people to work in their companies in 2022 [26].
Conclusive Statement: “In Brazil women
entrepreneurs are into business because of their
necessity and not choice. They are into smaller
businesses due to limited access to sourcing finance
and are bounded by cultural classification into
traditionally female owned businesses”.

Canada

Canada is ranked third globally in the health of
the entrepreneurship ecosystem [27]. It offers
numerous business opportunities, institutional
support and availability of capital from both
individual and institutional investors [27],[28].
Women entrepreneurial activities can be seen
in all Canada’s provinces and territories [29], but
women owned businesses is only 16 percent of
SMEs [30], [31]. Canadian women have a lower total
entrepreneurship activity (TEA) rate compared to
men which means they are less likely to start a
business than men [32]. Canada has a high share
of women in high-tech sector, but the field is still
male-dominated, which poses obstacles for women
to be active in the Canadian technology sector
[33]. Canadian women entrepreneurs are more
inclined to run early-stage firms that are more
likely to be in the retail, tourism and professional
services industries [31] and are more concentrated
in consumer services, as well as arts and social
enterprises [34].

Conclusive Statement: “Canadian women
entrepreneurs own early-stage firms in consumer
services, arts and social enterprises. Though they
have support of the institutional environment and
the availability of capital they show less interest in
starting business”.

China

Entrepreneurial activity by women in the China has
become more active in recent years with much
greater attention being paid within and outside of
China [35]. Global Entrepreneurship Monitor (GEM)
China 2002 study, which included 37 participating
countries, stated that the Total Entrepreneurial
Activity (TEA) index for the average in the sample
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was 6.9%. China compared favourably with 11.16% for
Chinese female entrepreneurs. The TEA for Chinese
females was the sixth highest in the study, showing
that Chinese female entrepreneurial activities are
on the rise [39]. Chinese women entrepreneurs are
playing an increasingly important role in the global
economy [36]. An example of this emergence is
49-year-old Zhang Yin, who topped the Huron
Report's China Rich List in 2007 with a personal
fortune of US$3.4 billion, making her the richest self-
made woman in the world [37]. Forbes latest list of
the richest Chinese businesspeople showed that the
proportion of women listed grew from 4% to 7% from
2004 to 2007 (Forbes China, 2007). In fact, women
entrepreneurs represent only 20% of the all Chinese
entrepreneurs even though 98% of these women are
ultimately successful [38]. Ideologies such as gender
equality as well as the special legal, policy and
economic influences in the transitional economy of
China provide a unigue institutional environment for
Chinese women to pursue entrepreneurial activities
[35]. A series of entrepreneurial policies specific to
motivating female entrepreneurial activity have
been formulated and carried out by the Chinese
government. These policies include subsidies for
professional training, small-loan guarantees and
also preferential tax treatment, providing beneficial
conditions, an incubator of sorts, for women
entrepreneurs [40].

Conclusive Statement: “Chinese female
entrepreneurs have the benefit of specifically
designed entrepreneurial policies by the Chinese
government and the social support with ideologies
like gender equality which provides them a greater
opportunity to grow and maximise their business
within all business sectors”.

France

French women entrepreneurs are under-
represented, in spite of significant broad institutional
advancesin gender equality and a wide participation
in employment [42], [43] & [44]. Despite supposedly
supportive institutions and quasi—-gender equality in
employment rate, only 30% of French entrepreneurs
are women [41]. French family policies continue to
support long periods of parental leave (up to three
years), with replacement income (early childhood

benefit) so asto encourage mothersto interrupt their
activities and raise their young child. Despite this, still
very few women choose to become entrepreneurs.
Krapf et al. [52] advocate that ‘women, whose
careers require an ongoing preoccupation with the
matters of their profession, benefit less from child
care provisions. Women business owners account
for only 13% of the total of French owner-managers
with more than ten employees [45], while the
bulk are self-employed or micro business leaders,
and very few occupy the field of high-growth or
high-tech gazelle companies [46] , [47]. Women
entrepreneurs are expectedly prevalent in activities
in which they traditionally dominate as employees
[48]. They cluster in the tertiary sector [49], [50],
specifically 69.4% of women compared to 50.8% of
men, whereas the manufacturing or construction
sectors are male-dominated [51]. Focusing on micro
and small firms, 20.5% are owned and operated by
women in the commercial and craft sectors and
45% in liberal sectors (teaching activities, health and
care, legal activities, etc.) [42]. Despite seemingly
unconstrained access to finance, they outperform
men in terms of management but fail to get outside
support [41].

Conclusive Statement: “French women
entrepreneurs are less in numbers though their
access to finance is not constrained. They prefer
to own micro businesses in traditionally feminine
business sectors”.

Germany

Referring to Germany and its history as conservative
welfare state with a coordinated market economy
the effects of structural constraints can be seen
on women's careers outside the Anglophone
context [53], [54]. The gendered division of labour
rooted in a framework promotes maintenance of
women’s role as the principal care-givers in the
family [55]. Despite extensive attempts to increase
women's participation in entrepreneurship in
Germany, gender gap continues to exist [56], [57],
[58]. Attempts made to increase the number of
women in senior roles by the German government
and the corporate sector during the last decade
has led to minor changes [56]. Women hold just 3%
of positions on management boards and 11.9% on
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the supervisory boards of the 200 top companies
[59]. German social policies have traditionally been
geared towards facilitating the family model of
the male breadwinner and female homemaker
with the Christian Democratic Party as the main
political force driving this development [54], which
has implications for gender equality [54]. Hence,
the conservative welfare state model in Germany
is mainly concerned with the preservation of status
differentials [60]. An analysis of the representation of
women's entrepreneurship in German newspapers
found that newspapers reinforce a picture of
entrepreneurship that is old fashioned and builds
on traditional gender stereotypes, which in turn
they argue restricts the propensity for women to
seriously consider this career option [61].

Conclusive Statement: “Women entrepreneurship
in Germany is rare as a result of stereotyped image
of women'’s as homemakers".

India

The Indian society has evolved as a traditionally
male-dominated one. Women tend to be considered
as the weaker sex and socio-economically depended
on men throughout their life. Women mostly
occupy subordinate positions and execute decisions
generally made by other male members of the
family [63]. Women entrepreneurship is now
progressing and becoming visible in fields like
engineering [65]. Women entrepreneurs are
now emerging as “techpreneurs” [66]. Women
entrepreneurship is more common in younger age
groups in comparison to older age groups [67]. The
sixth economic census released by the Ministry
of Statistics and Programmed Implementation
(MoSPI) highlights that women constitute around
14% of the total entrepreneurship in India [62]. The
top five economic activities undertaken by women
entrepreneurs are agriculture (34.3 Percent),
manufacturing (29.8 Per cent), trade (18.23 per cent),
other Services (5.38 Percent) and accommodation &
food services (2.77 per cent) [68]. Areport published
by ESCAP (Economic and Social Commission for Asia
and the Pacific) in 2005 titled "Developing Women
Entrepreneurs in South Asia” pointed out that in
India, a majority of women entrepreneurs in SMEs
fall within the age group 25-40 years. The states of

Gujarat, Maharashtra and Karnataka count a greater
proportion of entrepreneurs, mostly women from
families which are already in business or wealthy
backgrounds [63].

Conclusive Statement: “Indian women
entrepreneurs as a greater proportion come from
business or wealthy families, they own SME’s and
their choice of sectorsis classified by rural and urban
locations in which they operate”.

Indonesia

In Indonesia, women are seen as a major key player
for economic growth, due to the large number
of women-owned Micro, Small, and Medium
Enterprises. According to The World Bank's research
report of Women Entrepreneurs in Indonesia (2016),
up to sixty of MSMEs are owned by women. Since
most of the women entrepreneurs are tackling
smaller-sized enterprises, the range of industry
has been very diverse [69]. With all the women
population in Indonesia, almost 26% are considered
active entrepreneurs, approximately around
22 million women. The average age of women
entrepreneurs in Indonesia is 41-60 years old, mostly
married with a high school degree for education
qualification [69]. The gender norms in Indonesia
are very traditional, in a sense that women only work
to support their husbands and their family, putting
economic motives in the first place. It is not much
of a self-achievement or a form of success, since
it is believed that the women'’s place is at home
to take care of the family. These conditions put
heavier burden for Indonesian women than their
Western counterparts. In a thesis by Cassandra
(2017) [70], third president of Indonesia, Soeharto
has known to push ibuism agenda to put women
in their place of being “dutiful” to both husband
and the country, creating generations-worth of
gender segregation and inequality normalization.
This pattern of serving the family first and putting
careers aside also reflected in Asian countries, like
Japan. In Japan, women often quit their job after
they marry to bore children, but eventually will rejoin
the labor market after the child is grown (Statistics
Bureau of Japan, 2016). A similar pattern has also
been found in Indonesia [69]. Tambunan (2015)
[71] mentioned that Indonesian women have low

o

DME Journal of Management | Volume 4 | Issue 2 | 2023



A Study on Role of Women Entrepreneurs in G20 Countries

representation as entrepreneurs because of several
reasons such as low level of education and lack of
training opportunities, heavy household chores
and limited access to financing from banks or other
formal financial institutions.

Conclusive Statement: “Forwomen entrepreneurs
in Indonesia there seems no classification of female
owned businesses but they work only to support
their husbands and families”.

Italy

Pioneering feminist historiography in the 1980s and
1990s showed that Italian women had always worked,
both inside and outside of the domestic sphere, and
women's work was not just a complement to the
male bread-winner’'s work within the household
economy [73], [74], [75]. Family is the only institution
in which Italian women entrepreneurs seem to have
found a space. Kinship and family ties were often of
a paramount importance in allowing a woman to
become an entrepreneur and in many cases, a male
figure (father or husband) acted as a guarantor for
the female entrepreneur towards stakeholders and
the business community. Moreover, the in-depth
analysis of women entrepreneurs’ biographies
reveals that in several cases the inheritance and
the generational change followed a traumatic
and unexpected event that hit the family itself
and forced the woman to assume the role of
her father, husband, or brother [72]. Family firms
played a crucial role as a conduit for women not to
be restricted solely to those traditional ‘women’s’
niches shaped by the ideology about femininity.
They run firms operating ‘men’s industries’, such as
chemicals and engineering, in which many Italian
industrial districts are specialised. Women had
access to the localised pools of knowledge that
are the main competitive advantage of industrial
districts also when the latter were specialised in
‘men’sindustries’ in the case that it was instrumental
to the success of the family business. Moreover,
also when operating in ‘men’s industries’, women
entrepreneurs deeply exploited their competencies
and introduce more ‘feminine’ kinds of innovation;
in particular, they showed a higher propensity to
social engagement than their male counterparts.
It seems therefore that there has been a sort of

contamination of ‘female’ competencies into
‘male’ domains [72]. The testimonies of women
entrepreneurs concerning their lives show that in
Italy women's roles determined as development of
family capitalism [76], [77], [78].

Conclusive Statement: “In Italy the trend of family
controlled firms adds to the appreciation of women
entrepreneurs where they not only get the family
support in business rather have opportunities equal
to the male family members”.

Japan

Japan is considered to be one of the least
entrepreneurial countries in the world, whereas it
is one of the most innovation-driven economies, and
also strongly patriarchal. Given the patriarchal culture,
it makes sense that Japanese men are starting
businesses at about double the rate of Japanese
women entrepreneurs [81]. The GEM Report on
Japanese women entrepreneurs report that only 3
percent of Japanese women are in the early stages of
developing their business [81]. Japanese conventional
business culture, the seniority system, enterprise
unions, lifetime employment schemes with mutual
loyalty between both employees and employers,
and restrictive government policies account for
Japanese society's slow growth into new venture
creation [82]. Leung (2011) [83] calls the relationship
between entrepreneurship and motherhood as
one of Japan’'s unigue characteristics. It is difficult
to discuss Japanese women’'s gender identity
without mentioning the ideal woman, dutiful wife,
and nurturing mother (ryosaikenbo in Japanese).
According to recent National Institute of Population
and Social Security Research survey in a Bloomberg
Businessweek news article “70% respondents
said mothers should stop work to focus on raising
children.” Bloomberg Businessweek also reports
that although Japan is at the top of “the list of 144
countries for innovation capacity in World Economic
Forum'’s latest Global Competitiveness Report, it
placed 87th for women's participation in the labor
force, the second lowest after Italy,among Group of
Seven developed economies” [79]. Women account
for less than 0.8% of CEOs of Japanese companies
with shares listed on the stock market [80]. And
women represent only 5.74% of top executives in
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registered Japanese companies in 2007 according
to research by the Teikoku Databank. Only 3% of
Japanese companies have a woman on their boards.
In addition, Japan ranks below average in providing
economic opportunities to women according to a
study by the World Economic Forum [80].

Conclusive Statement: “The Japanese ideal
women identity and non-supportive approach to
new businesses limits the women entrepreneurship
at its minimum”.

Mexico

Mexican women are much more independent,
often being responsible for providing their families
with what is needed to survive [86]. According to
the World Economic Forum Global Gender Gap
Report, which compares conditions faced by men
and women in over 140 economies, Mexico has
improved its scores and rankings since 2006 [84].
The narrowing of gender gaps in the economy is
significantly attributable to an increase in female
professional and technical workers, as well as
increased representation of women in Congress.
Based on this reality, many female entrepreneurs are
being motivated to start a new venture. The Global
Entrepreneurship Research Association mentions
in its 2014 report that female entrepreneurship in
Mexico is becoming more powerful and frequent
nowadays (GEM, 2014) [86]. Notwithstanding the
obstacles to women, it is evident that Mexico offers
some best practices for the development of women
entrepreneurs. There is a range of local business
networks and associations, as well as expansive and
innovative government programmes and a set of
private- sector initiatives that help women to start
their own business. For example, INADEM provides
financial support to entrepreneurs through contests
managed by the National Fund for Entrepreneurs
or Fondo Nacional Del Emprededor (FNE) for its
original name in Spanish [87]. The project called
“Mujeres moviendo a Mexico”, which is a result of a
public-private partnership between INADEM and
Crea Comunidades de Emprendedores Sociales,
A.C., some states in Mexico and the bank Banorte
offer training in business skills, technical assistance,
counselling and services to women entrepreneurs
[88]. Another important programme developed

by the National Institution for Women is the one
called Mujeres PYME, whose aim is to develop
and consolidate SMEs run by women, as well as to
provide preferential access to financing and business
development tools [89]. Moreover, an increasing
number of non-governmental institutions are
generating great opportunities for women during
the conception phase of the entrepreneurship
process. Business incubators from universities like
the one from ITESM, or organisations like Victoria
147, Mujer Emprende or 1000 por Mexico; provide
assistance and motivational support to women [84].

Conclusive Statement:*Mexican women
entrepreneurs are well educated, have a good
amount of supportive government policies and they
own all types of businesses”.

Russia

Russian entrepreneurs in the 2000-s, women
accounted for 25% to 30%. Moreover,among female
businesses dominated enterprises with a small
number of employees [90]. Moskovtseva (2011) states
that the share of women in businessin 1997 was only
18 per cent of the total number of entrepreneurs
[91]. The analysis carried out according to the GEM
data following conclusions can be drawn [90]:
- Female entrepreneurship in Russia has been
developing for a quarter of the century, the gender
gap in entrepreneurial activity has significantly
reduced in recent years, there were almost two
times more opportunity-driven early-stage female
entrepreneurs than necessity-driven early-stage
entrepreneurs; the level of entrepreneurial activity
of women in the early stages in Russia exceeded
similar indicators in such economically developed
European countries as Germany, Italy, France.
Conclusive Statement: “Russian women
entrepreneurs have changed from necessity-driven
entrepreneurs to opportunity-driven entrepreneurs”.

Saudi Arabia

In Saudi Arabia, culture plays an important role
in shaping women’s priorities and expectations
[97],[98],[99]. In 2005, about 23,000 businesswomen
were working in Saudi Arabia [100]; 97% in finance,
business services, construction, or wholesale/
retail trade. Saudi women own 12% of firms in the
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country, 16% of which are large manufacturing
firms [101], [102]. The research findings reveal that
women are the principal in the majority (55%) of
women-owned businesses. A total of 70% of the
women own more than 51% of the business and 42%
started the business by themselves. Saudi Arabian
businesswomen are highly educated, receive strong
support from family and friends, and rate themselves
as excellent in people skills and innovation [97].
Alturki and Braswell's (2010)[98] finds Friends and
family represent the main source for business and
financial advice; advice from financial advisors is
rare. The low use of bank loans is likely to be a result
of Saudi women's unfamiliarity with financial tools.
Atotal of 54% percent of women embarked on their
business venture without conducting a feasibility
plan, with 37% stating they had confidence in their
experience and knowledge in the business field,
23% viewing a feasibility plan as an unnecessary
luxury, and 21% expressing unfamiliarity with the
concept altogether. Concerning business planning,
5% of women entrepreneurs use an annual budget,
5% engage in long-range planning, 24% engage
in seasonal planning, and 67% plan according to
demand. Almost all businesses were started either
locally or in a neighbouring city (98%), and focus
only on the domestic market. Only a fraction (1.5%)
of respondents started their business internationally
or is currently operating internationally. Among
respondents, 30% has been in business for less than
oneyear, 24% from one to two years, 22% from three
to five years, and 24% for more than five years [97].

Conclusive Statement: “An easier access to
finance do encourage Saudi women entrepreneurs
to engage in entrepreneurial activities but most of
them are unable to survive to the matured stage due
to lack of appropriate knowledge and experience”.

South Africa

South Africa is no exception. Cultural and social
norms are more likely to play a role in gender
differences, particularly since women traditionally
have more domestic responsibilities such as child
rearing. In South Africa gender inequality is a big
problem. South African women are still having
problems being able to have equal rights and
advantages as South African men [105]. According

to Foxcroft et al. (2002: 25) [104] the rate of
entrepreneurial activity among men is far higher
than that among women. Women entrepreneurs
in South Africa have, however, been particularly
disadvantaged as, in the past, they owned no
property to be used as collateral on loans and in
fact needed their husbands' permission to enter
into financial arrangements (Simbwaye, 2002: 3)
[104]. In low- and middle-income countries, South
Africa being classified as the latter, many women
are involved in entrepreneurship because of a lack of
alternative job opportunities. According to Hendricks
(2001: 7) [104], the multitude of challenges facing
women entrepreneurs in South Africa means that
their full economic potential is not fully exploited by
both business and government. Such challenges
have been documented in many documents and
articles, including the report compiled by the Africa
Project Development Facility (APDF), which points
out that such challenges include access to finance
and the cost of finance, access to the market, access
to information on support services available and
access to training (Dlamini & Motsepe, 2004: 13).
Mallane (2001: 21) [104] highlights the fact that the
report, “Profile of Successful Women in Business”
pointed out the increasing level of participation
of women in small business activities comes the
challenge of providing supportive measures that
will ensure their success in the sector. According to
Friedrich et al. (2003: 2), [104] the focus of the South
African government is primarily on the development
of previously disadvantaged communities. Over
the last twelve years, women in South Africa have
been more active in government and policymaking,
with 43% of the national cabinet and 37% of our
parliamentarians being female [105]. Women have
also progressively begun to extend their benefit in
the economic sphere by successively managing
SMMEs. The Labour Force Survey for 2005 reveals
that women represent 52% of the South African
population and black women are in fact the largest
single self employed segment of the population
(International Finance Corporation, 2006)[105].
South African women entrepreneurs engage in
survivalist activities such as sewing co-operatives,
chicken farming, candle making, gardening and
arts and crafts. All these activities that women

@

DME Journal of Management | Volume 4 | Issue 2 | 2023



A Study on Role of Women Entrepreneurs in G20 Countries

entrepreneurs engage in are commonly referred
to as micro-enterprise projects. They are initiated
jointly by women's community groups which reflect
women's homemaking skills in combination with
other domestic or income generating activities.
Research reveals that private and public sector
support for these activities are lacking, exposing
women to high risks and poor outcomes (Kassim
& Hendriks, 2002)[105]. SMEs in Africa now provide
80% of total employment. The World Economic
Forum reports that women constitute 58% of
self-employment across Africa, and contribute
approximately 13% of Africa’s total GDP [103]. The
Government has recognised the value of their
contribution to their communities by giving them
support and promoting a change in their attitudes
towards the meaning of work (Women in Africa
Doing Business, 2008)[106]. Most of the women
entrepreneurs in South Africa have been excluded
from access to credit, ownership of land, educational
opportunities and skills development (Department
of Trade and Industry, 2006) [107]. Most South African
women entrepreneurs contribute much to the rural
economy. Though women may be entrepreneursin
their own rural homes, it is hard for them to branch
out and have an actual building from which to run
a business. This is so because they have problems
getting finance to possibly open their own business.
Women entrepreneurs are mostly found doing jobs
such as catering, fashion designing, cooking and
being wedding coordinators (White, Jones, Riley &
Fernandez, 2009) [108].

Conclusive Statement: “South African women
entrepreneurs are in good numbers but largely own
SME’'s belonging to basic and cottage industries
which they operate to generate profits for their
livelihoods".

South Korea

The cultural context of Koreaisessential tounderstand
the challenges that women entrepreneurs face.
Confucianism, as a leading philosophy for value
systems and social structures, deeply influences
the nation by the principles of: accepting hierarchy,
strong male dominance, collectivism and a
gendered family structure [110]. The Confucian life
philosophy has deeply influenced Korean women to
fulfill gendered family roles and sustains the view

that their foremost roles is as caretakers [111]. The
societal norms grounded in Confucianism are also
enacted in the workplace [110]. Corporate culture
in Korea is male dominated [112]. Many women
experience career interruptions because of the glass
ceiling and family care [113]. Oftentimes, the gender
inequality in organizations is caused by the lack of
support and family-friendly culture for women [114].
Korea's Ministry of Gender Equality and Family has
introduced various acts and policies (e.g. the quota
system) to deal with gender inequality and foster
women's participation in the workforce [112]. Women
have become an important workforce in Korea to
increase the nation’s productivity. However, women
entrepreneurs still face gender inequality [114] and
major challenges such as cultural constraints ,
gender divide in family roles and workplace [115]. As
needs for business startups grew with the nation’s
economic development, the government enacted
the act on supporting women enterprises in 1999 to
support women's enterprises and entrepreneurship
after the non-governmental Korea Venture Business
Women's Association was established the year
before [109]. Women entrepreneurs have benefitted
from the government’s priority purchase and
assistance in entering new markets and acquiring
corporate funds. While startups and SMEs in
Korea have steadily increased from 15,401 in 2008
to 33,289 in 2016, those controlled by women
entrepreneurs have increased from 693 in 2008 to
2,430 in 2016 (Korea Venture Business Association,
2017) [116]. Women entrepreneurs in Korea are
gaining attention because of their aspirations as
leaders in the nation where only a few women
take leadership positions and contributions to the
country’'s economic development, with 50% of the
gross domestic product coming from SMEs (Global
Entrepreneurship Monitor, 2018;Ministry of SMEsand
Startups, 2018)[118], [119]. However, the number of
startups owned by women entrepreneurs in Korea
makes up only 7.3% of a total of 33,289 startups and
women founders (4.6%) and Chief Executive Officers
(CEOs) (5.6%) occupied only a small portion of the
total in 2016 (Korea Venture Business Association,
2017)[116]. Research by Delancey in 2014,[117]
indicates that women entrepreneurs in Korea face
challenges because:
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only a few startups are owned by women,
so male-dominated business practices and
stereotypes toward women are the norm;
women entrepreneurs as CEOs face fierce
competition in domestic and global markets;
and women entrepreneurs are expected to
balance work and life in the gendered family
and workplace.
Conclusive Statement: “There are only few
women entrepreneurs in South Korea that too in
the start-up category of businesses”.

Turkey

According to the data on Turkey in the context of
OECD (2016) [121], only 12 per cent of women report
that access to finance is not a barrier for them to
start a business (which is 21 per cent for men), OECD
average for women being 27 per cent. Women'’s
lack of experience and access to funding in starting
businesses compared to men (ince Yenilmez, 2018)
[122] are indeed frequently emphasized issues.
Ozbebek Tung and Alkan (2019) [123] also include
access to financial support among the main barriers
for women’'s entrepreneurship, alongside the
socio-cultural aspect (traditional gender roles), less
inclusion in social networks as well as lack of business
skills, female role models and awareness about how
to access information. In her study undertaken in
early 2000s, Ozar (2003) [120] expresses that many
of the one person enterprises owned by Turkish
women are in home based manufacturing, women
tend to own very small businesses, and 12 per cent of
the enterprises run by women lack legal status. Uysal
Kolasin (2008)[128] indicate that educational level is
less of a barrier for entrepreneur women in Turkey
and most of them are low educated, one-third
of women in entrepreneurship have homebased
businesses, and entrepreneurship makes it easier for
women to balance their work and family life due to
the more flexible working conditions as also this type
of work helps to overcome the cultural obstacles
women encounter in paid work. Women's share
in entrepreneurship was only 16.1 per cent in 2020
(TurkStat, 2020)[126]. In her study in Istanbul and
lzmir, ince Yenilmez (2018) [122] finds that women'’s
entrepreneurship is driven by the motivation of
income and becoming independent necessities

rather than opportunities, due to their domestic
burden women entrepreneurship is limited in
scope, and they are concentrated in certain sectors.
Reflecting upon sectoral concentration, Ecevit and
Yuksel Kaptanoglu (2015) [124] point out that 82
per cent of entrepreneur women are in the service
sector in Turkey, in which they are also overall the
most employed, and women in entrepreneurship
are concentrated in trade and sales with 40 per
cent, which is the occupational area most widely
embraced among women in the Turkish job market.
Boudet and Agar (2014) [125] also highlight the
occupational areas that have the highest share of
women in terms of entrepreneurship (although
their proportions are still very low), and list them as
financial and insurance activities, health and social
work, and education consecutively.

Conclusive Statement: “Turkish women
entrepreneurs are mostly into home based SME's”.

United Kingdom

Shaw et al. (2001)[134] suggest the following financial
problems faced by female entrepreneurs in the
UK: irrespective of sector firstly because of the
problems women have in penetrating informal
financial networks, secondly the guarantees
required for external finance may be beyond
the scope of most women's personal assets and
credit track record, thirdly Female entrepreneurs”
relationships with bankers may suffer because
of gender stereotyping and discrimination[137].
In most of the regions, women's entrepreneurial
activity has grown since 2002 [137]. According to
one of the studies conducted by the Small Business
Service (SBS, 2005) [131], women business owners
contribute £50-70 billion in gross value addition
to the UK economy each year. The UK government
is increasingly recognising the importance and
contribution of women-owned enterprises to the
national economy, and a number of initiatives
have been taken recently to raise the number of
women entering self-employment. The last two
decades have seen a steep rise in the number of
women becoming self-employed. The number of
female entrepreneurs in the UK has risen, but not
by as much as the number of women joining self-
employment (Minniti et al., 2005) [132]. One reason
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for this may be a higher failure rate of women-
owned businesses compared to male-owned
businesses (Brush et al., 2006) [133]. Lin and Huang
(2005) [136] study develops the theoretical premise
that women entrepreneurs” position in social
networks is positively related to their knowledge
and expertise, hence increasing their social capital
because of theirimportance and influence on other
members. The same holds true for women-owned
enterprises in the UK. [139] Following the information
technology boom in the 1990s, which has enabled
self-employment for both men and women, women
entrepreneurs have been seizing opportunities
made possible by the Internet and setting up online
businesses all over the world, especially in the USA
(Carlassare, 2000) [140]. The UK has also seen a
rise in female owned net ventures with companies
like Lastminute.com, lvillage.com, Netimperative.
com and Everywoman.com, owned by women,
being featured regularly in news stories. Despite
the economic problems faced by high technology
companies in the last year, Fortune Magazine (2001)
reported that “No matter what happens to the
economy, nearly everyone expects the Internet to
keep growing - traffic is still doubling every 100 days
or so". The Internet is therefore likely to remain an
important area for developing new businesses [139].
The reasons for the rise in women's self-employment
are manifold. It isargued that certain structural and
environmental shifts in the economy have created
opportunities for self-employment that did not
previously exist (Staber and Bogenhold, 1991)[141].
Changes in the business cycle lead to recessions
and cause larger firms to withdraw from non-core
business activities, creating market opportunities for
smaller firms (Bannock, 1981) [142]. Cyclical changes
also lead to unemployment and therefore a more
conscientious effort on the part of workers to create
their own jobs (Staber and Bégenhold, 1991) [143].
This is even more acute in economies with a strong
public sector. In Britain, for example, the ‘enterprise
culture’ has been fostered by government policies
and measures aimed at increasing self-employment
and small business creation through education and
economic development policies, and initiatives such
as Enterprise Insight and New Deal. However, the
transient nature of business cycles makes it difficult

to attribute the continual increase in women'’s
self-employment to cyclical changes alone [144].
The decline in the manufacturing sector of most
industrialized countries coupled with the rise in
the service sector may account for the increase
in women's self-employment, especially since the
rise in the service sector is largely accounted for by
growth in the personal services sector [139].
Conclusive Statement: “Currently, women
entrepreneurs in UK are choosing more of internet
companies to escape from the gender inequality
problems faced by them in other business sectors”.

United States

Women-owned businesses in the United States have
increased dramatically in numbers but remain only
19.9% of all businesses as of 2018 (U.S. Census Bureau,
2021) [145]. In 2019, the Global Entrepreneurship
Monitor (GEM) Report indicated that 40% of all
surveyed women in the U.S. ages 18 - 64 perceived
that starting a business was too high of a risk (GEM,
2020) [147]. [148] Although ever increasing numbers
of women in the United States have been choosing
small business ownership in an apparent attempt
to escape their well documented inequality in the
labour market, in this country, small businesses
owned by women tend to be less successful than
those owned by men. Analysis suggests that
U.S. women's influx into small capitalism results
from their movement into expanding, but highly
competitive, industrial niches that are relatively
unattractive to men. Women owned businesses
are concentrated within traditionally female typed
fields with lower average business receipts than
male typed fields. Moreover, even within the same
industrial subcategories, women owners achieve
less economic success than men owners. Although
some of the immediate barriers faced by U.S. women
in the small business arena such as lack of access to
capital and government contracts differ from those
that confront women employees, the underlying
causes are similar. Women in the United States carry
their labour market disadvantage with them to the
small business sphere, where it is compounded
by new manifestations of the same institutional
barriers [148]. Women owned businesses earned $1.8
trillion in revenues, but that's only 4.3% of the total
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private sector annual revenues [151]. One area where
American women entrepreneurs are at the forefront
is offering innovative products to international
markets. About 40% of all global women-owned
businesses focus on their local and national markets.
But for more than 40% of American women business
owners, 25% of their customers are international [151].
Conclusive Statement: “American women
entrepreneurs are more into businesses outside the
country to escape from gender inequality problems
faced by them in American domestic markets”.

European Union

[155] The EU has made efforts to strengthen its
entrepreneurship culture by tackling issues of
inequality and discrimination based on gender, age
and nationality. In thisregard, the EU and its member
states have established many different organizations
and institutions. Despite the improvements and
efforts made, European entrepreneurial culture
overall remains heavily male dominated, as seen
on the graph of the Global Entrepreneurship
Monitor Report of 2021/2022 above. Women owned
businesses tend to be smaller in scale and have
lower growth than male owned businesses. Women
are also more likely to concentrate on sectors that
are considered less profitable by investors (Dilli, Selin
and Gerarda Westerhuis 2018, 371) [156]. In the EU,
female entrepreneursfind a lack of access to funding
to be one of the most substantial barriers in starting
up (European Investment Bank 2022 and WEgate
2021) [157],[158]. Women entrepreneurs also receive
a much smaller share of venture capital (European
Investment Bank 2022) [157]. In 2017, EU-based
companies founded by women entrepreneurs
only, received about 11% of overall venture capital
investment by value (European Investment Bank
2019, 8) [157]. Another challenge that is shown to be
a crucial asset when starting a business is having
access to mentors and networks (OECD/European
Commission 2015, 3) [160]. The lack of role models
for women entrepreneurs is a must to be taken into
account. When entrepreneurs are presented in the
media, in the vast majority of cases, they are white
and male; individuals many women find hard to
relate to. Instead, representing entrepreneurship asa
career for people from diverse backgrounds will help

break gender stereotypes (Stroila et al. 2022,16) [162].
The importance of role modelsis also confirmedina
survey by Eurochambers from 2020[159]. Over 1500
women entrepreneurs and women in management
positions across Europe were asked what they
thought was the most important measure in
improving the situation for women who want to start
working in male dominated sectors. The majority
responded that the “promotion of role models in
the media” was the most important measure to take
(Eurochambres Women Network. 2020, 17)[159]. Also,
an experienced startup consultant and mentor of
the JIC, i.e. the leading high-tech business incubator
in the Czech Republic, agrees on the importance of
role models. She argues that in order for women to
be more represented as founders or co-founders
in scalable high-tech businesses, there is a need
for more female entrepreneur role models. She
adds that more efforts should be made to promote
the entrepreneurial mindset with high school and
university students, so that more young people will
start to consider business creation as a valid career
choice.

Conclusive Statement: “Lack of role models and
mentorship projects hinders women's in EU to opt
entrepreneurship despite the establishment of
supportive institutions in the EU member nations”.

African Union

The rate of women'’s entrepreneurship is high in
Africa— higherthanin any other region. However, this
is not necessarily a sign of economic empowerment.
Indeed, among entrepreneurs, the share of those
who are self employed compared with those who
are employersis highest in Africa, particularly in low
income Sub-Saharan Africa. While women account
for 40 percent of the non-agricultural labor force,
they make up 50 percent of the self-employed but
only 25 percent of employers [164]. In as many as
half the firms with some female ownership, the
woman is not the main decision maker. There
appears a number of establishments with multiple
owners of whom at least one is female, half do not
have a woman as a main decision maker and 35
percent including 55 percent of partnerships do
not have a woman even participating in a decision-
making role [164]. Female entrepreneurs are,
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Table (1):- Display of conclusive statements showcasing women entrepreneurship in G20 member countries.

S.No. Country Conclusive Statement

1 Argentina “Women entrepreneurs in Argentina prefer to own small and medium enterprises which belong to
low-growth sectors with fewer employees and are reluctant to grow or expand their business due
to limited resources”.

2 Australia “Australian women entrepreneurs come from business education backgrounds. They differ in their
preference and perception to establish small businesses as they get more choices to choose the
fields among common businesses. But are not reluctant to move into other business sectors”.

3 Brazil “In Brazil women entrepreneurs are into business because of their necessity and not choice. They
are into smaller businesses due to limited access to sourcing finance and are bounded by cultural
classification into traditionally female owned businesses”.

4 Canada “Canadian women entrepreneurs own early-stage firms in consumer services, arts and social
enterprises. Though they have support of the institutional environment and the availability of
capital they show less interest in starting business”.

5 China “Chinese female entrepreneurs have the benefit of specifically designed entrepreneurial policies by
the Chinese government and the social support with ideologies like gender equality which provides
them a greater opportunity to grow and maximise their business within all business sectors”.

6 France “French women entrepreneurs are less in numbers though their access to finance is not
constrained. They prefer to own micro businesses in traditionally feminine business sectors”.

7 Germany  “Women entrepreneurship in Germany is rare as a result of stereotyped image of women’s as
homemakers”.

8 India “Indian women entrepreneurs as a greater proportion come from business families, they own SME's

and their choice of sectors is classified by rural and urban locations in which they operate”.

9 Indonesia  “For women entrepreneurs in Indonesia there seems no classification of female owned businesses
but they work only to support their husbands and families”.

10 Italy “In Italy the trend of family controlled firms adds to the appreciation of women entrepreneurs
where they not only get the family support in business rather have opportunities equal to the male
family members”.

n Japan “The Japanese ideal women identity and non-supportive approach to new businesses limits the
women entrepreneurship at its minimum”.
12 Mexico “Mexican women entrepreneurs are well educated, have a good amount of supportive government
policies and they own all types of businesses”.
13 Russia “Russian women entrepreneurs have changed from necessity-driven entrepreneurs to opportunity-
driven entrepreneurs”.
14 Saudi “An easier access to finance do encourage Saudi women entrepreneurs to engage in
Arabia entrepreneurial activities but most of them are unable to survive to the matured stage due to lack
of appropriate knowledge and experience”.
15 South “South African women entrepreneurs are in good numbers but largely own SME'’s belonging to
Africa basic and cottage industries which they operate to generate profits for their livelihoods”.
16 South “There are only few women entrepreneurs in South Korea that too in the start-up category of
Korea businesses”.
17 Turkey “Turkish women entrepreneurs are mostly into home based SME's”.
18 United “Currently, women entrepreneurs in UK are choosing more of internet companies to escape from
Kingdom  the gender inequality problems faced by them in other business sectors”.
19 United “American women entrepreneurs are more into businesses outside the country to escape from
States gender inequality problems faced by them in American domestic markets”.
20 European “Lack of role models and mentorship projects hinders women’s in EU to opt entrepreneurship
Union despite the establishment of supportive institutions in the EU member nations”.
21 African “Women entrepreneurs in AU are mostly self employed women'’s with smaller domestic
Union businesses”.
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unsurprisingly, not uniformly distributed across all
industries. This has important ramifications since,
like their formal status, industries differ in their
profitability, size, and opportunities for growth.
Women concentrate more than men in services
and traditional, lower-value-added sectors such as
garments and food processing. Men concentrate
relatively more in other manufacturing and metals.
Female micro-entrepreneurs are less likely to be in
the manufacturing sector and more likely to be in
services [164].

Conclusive Statement :“Women entrepreneursin
AU are mostly self employed women’s with smaller
domestic businesses”.

CONCLUSION

Women's entrepreneurship is both about
women's position in society and about the role
of entrepreneurship in the same society. Women
entrepreneurs are the main actresses in changing
the culture of the society. Outside of the agricultural
sector, about a third of women around the world
are self-employed in informal work. This tends to be
home-based, small scale and focused on sectors like
retail and service. While formally institutionalised
discrimination against women has little effect on
broadly defined entry into entrepreneurial activities,
the impact of formal gender discrimination,
when measured by restrictions on women’s
freedom of movement, is highly significant and
negative on the likelihood of high aspiration
entrepreneurship. Therefore, discussions at the
G20 event on creating an environment conducive
to women's entrepreneurship will be a crucial
step towards levelling the playing field for women
entrepreneurs and providing them with the support
they need to thrive.

RESEARCH IMPLICATION

The study conducted will provide help to measure
differences in women entrepreneurial attitudes,
activity and aspirations among economies, to
uncover factors determining the nature and level of
women entrepreneurial activity and to identify policy
implications for enhancing female entrepreneurship
in an economy.

RESEARCH LIMITATION

In this study only peer-reviewed scholarly journal
articles where used as database to reach the
conclusive statements.

FUTURE SCOPE OF WORK

Future studies could extend the findings with a
more data-driven approach.

REFERENCES

https://www.devex.com/news/are-women-entrepre-
neurs-the-key-to-global-economic-development-91010
retrieved on 29.11.23.

Cardella GM, Hernandez-Sanchez BR and Sanchez-Garcia JC
(2020) Women Entrepreneurship: A Systematic Review
to Outline the Boundaries of Scientific Literature. Front.
Psychol. 11:1557. doi: 10.3389/fpsyg.2020.01557.

Jennings, J. E., & Brush, C. G. (2013). Research on women
entrepreneurs: challenges to (and from) the broader
entrepreneurship literature? The Academy of Manage-
ment Annals, 7(1), 663-715.

Yadav, Vanita; Unni,Jeemol (2016) : Women entrepreneurship:
Research review and future directions, Journal of Global
Entrepreneurship Research, ISSN 2251-7316, Springer,
Heidelberg, Vol. 6, Iss.12, pp.1-18, https://doi.org/10.1186/
s40497-016-0055-x

Hisrich, R.D., & O'Brien, M. (1981). The woman entrepreneur
as a reflection of the type of business. In K.H. Vesper
(Ed.), Frontiers of entrepreneurial research (pp. 54-67).
Boston, MA: Babson College.

Goffee, R., & Scase, R. (1985). Women in charge: The experi-
ences of female entrepreneurs. London: George Allen
and Unwin.

https://cherieblairfoundation.org/why-women-entrepre-
neurs/ retrieved on 07.12.23.

https://www.yourarticlelibrary.com/women/women-entre-
preneurship/women-entrepreneurship/99813 retrieved
on 07.12.23.

VKrishnamoorthy and RBalasubramani (April 2014), —Moti-
vational factors among women.

G. Palaniappan, C. S. Ramanigopal, A. Mani(19 March 2012),
—A Study On Problem And Prospects Of Women Entre-
preneurs With Special Reference To Erode District||,
International journal of physical and social sciences,
volume 2, issue 3 issn: 2249-5894.

Cohoon, Wadhwa& Mitchell,(2010), —The Anatomy of an
Entrepreneur- Are Successful Women Entrepreneur
Different From Men?||Kauffman, The foundation of
entrepreneurship.

Torch Burch (Nov 18th 2013), —Why the world needs
women entrepreneurs||, http://www.economist.com/
news/21589133.

@

DME Journal of Management | Volume 4 | Issue 2 | 2023



A Study on Role of Women Entrepreneurs in G20 Countries

Tambunan, Tulus, (2009), Women entrepreneurship in Asian
developing countries: Their development and main
constraints, Journal of Development and Agricultural
Economics Vol.1(2), Page No. 027-040.the glass ceiling.
Thousand Oaks, CA: Sage.

Women's Economic Participation- Enablers, Barriers,
Responses||. This report was prepared by members of
the Pricewaterhouse Cooper Genesis Park Program.

https://www.cfr.org/backgrounder/what-does-g20-do

Soussloff, Stephanie, “High-Impact Women Entrepreneursin
Argentina:Astudyanalysedthrough the Endeavor model”
(2014). Independent Study Project (ISP) Collection.1851.
https://digitalcollections.sit.edu/isp_collection/1851.

https://www.ilo.org/actemp/news/WCMS_714836/lang--en/
index.htm retrieved on 14.12.2023.

Auguste S, Bricker A. Gender gap in entrepreneurship: Evi-
dence from Argentina. DLSU Business & Economics
Review. 2017;27(1):1-27.

Bennett, Rebekah and Dann, Susan (2000) The Chang-
ing Experience of Australian Female Entrepreneurs .
Gender, Work and Organization 7(2):pp. 75-83.

Female Entrepreneurship in Australia: Revisited. In Ali, Y & van
Dessel, M (Eds.) ANZMAC 2006 Conference Proceedings.
Australian and New Zealand Marketing Academy, CD
Rom, pp.1-7.

The Female Entrepreneurship Index (FEI) An analysis of the
conditions that foster high-potential female entrepre-
neurship Produced at the Global Entrepreneurship
and Development Institute By Siri Terjesen and Ainsley
Lloyd.

https://wadeinstitute.org.au/wp- content/uploads/2019/04/
Women_and_Entrepreneurship%20report_small.pdf.

Malheiros J, Padilla B (2015) Can stigma become a resource?
The mobilisation of aesthetic-corporal capital by
female immigrant entrepreneurs from Brazil. Identities
22(6):687-705

de Morais Santos, N., Cottone, P.F., Antloga, C. et al. Female
entrepreneurship in Brazil: how scientific literature
shapes the sociocultural construction of gender
inequalities. Humanit Soc Sci Commun 9, 360 (2022).
https://doi.org/10.1057/s41599-022-01359-2

Sebrae Nacional (2018) Os desafios da mulher empreend-
edora. Resource document. http://www.sebrae.com.
br/sites/PortalSebrae/artigos/os-desafios-da-mul-
her-empreendedora,e74ab85844cb5510VgnVCM-
1000004c00210aRCRD

https://www.synergiaconsultoria.com.br/en/fique-por-
dentro/women-entrepreneurs/#:~:text=The%20
number%200f%20women%20entrepreneurs,were%20
9.9%20million%20women%20entrepreneurs retrieved
on 20/12/2023.

Acz, Z.J. Szerb, L. and Lloyd, A. (2018), “The global entrepre-
neurship index 2018", available at: https:// thegedi.org/
wp-content/uploads/dim_uploads/2017/11/GEI-2018-1.
pdf.

Acz, Z.J. Szerb, L. Autio, E. and Lloyd, A. (2017),“The global

entrepreneurship index 2017", available at: www.
researchgate.net/profile/Laszlo_Szerb2/publica-
tion/316595971_Global_Entrepreneurship_Index_2017/
links/5906107ba6fdccd580d37bal/Global-Entrepre-
neurship-Index-2017.pdf.

Statistics Canada (2019), “Labour force survey”, avail-
able at: wwwl50.statcan.gc.ca/nl/en/catalogue/
71M0OO0O0TX201900T1.

Industry Canada (2015), “Special edition: key small busi-
ness statistics — majority female-owned small and
medium-sized enterprises”, Statistics Canada, Ottawa,
available at: www.ic.gc.ca/eic/site/ 061.nsf/vwapj/
MFOSMEs_KSBS-PMEDMF_PSRPE_2015-05_eng.
pdf/$FILE/MFOSMEs_KSBSPMEDMF_PSRPE_2015-
0O5_eng.pdf.

Jung, O. (2010), “Small business - financing profiles: women
entrepreneurs”, Statistics Canada, Ottawa, available
at: www.ic.gc.ca/eic/site/061.nsf/vwapj/Profile-Profil_
Oct2010_eng.pdf/$file/ProfileProfil_Oct2010_eng.pdf.

Robichaud, Y., LeBrasseur, R. and Nagarajan, K.V. (2010),
“Necessity and opportunity-driven entrepreneurs in
Canada: an investigation into their characteristics and
an appraisal of the role of gender”, Journal of Applied
Business and Economics, Vol. 11 No. 1.

Ezzedeen, S.R. and Zikic, J. (2012), “Entrepreneurial experi-
ences of women in Canadian high technology”, Inter-
national Journal of Gender and Entrepreneurship, Vol.
4 No. 1, pp. 44-64.

Hughes, K.D. (2017), “Global entrepreneurship monitor Canada
2015/16 report on women'’s entrepreneurship”, available
at: https://thecis.ca/wp-content/uploads/2016/04/GEM-
2015-16- Womens-Report-FINAL-Nov-14-2017.pdf.

Deng, Shengliang & Wang, Xu & Alon, llan. (2011). Framework
for female entrepreneurship in China. International
Journal of Business and Emerging Markets. 3. 3-20.
10.1504/1IBEM.2011.037682.

Orlova, S. (2004) ‘From Russia, with Love’, Women of China,
Vol. 11, p.2.

Hurun Report (2007) Obtained through the internet:
http://news.xinhuanet.com/fortune/2007-10/10/
content_6857403.htm, Accessed 22/12/2023.

Forbes China (2007) Obtained through the internet: http:/
www.forbeschina.com/incl/ 200711fortune.htm,
Accessed 22/12/2023.

Shi, Q. (2005) Chinese Women Entrepreneurs Development
Report, China Women Press, Beijing.

Information Office of the State Council (2005) Gender
Equality and Women Development, Social Sciences
Academic Press, Beijing, China.

Vial, Virginie & Richomme-Huet, Katia. (2017). Women
entrepreneurs in France. International Journal of
Entrepreneurship and Small Business. 30. 80. 10.1504/
IJESB.2017.081034.

Bel, G. (2009) Lentrepreneuriat au féminin, Avis et Rapports
du Conseil Economique et Social, Octobre, République
Frangaise.

o

DME Journal of Management | Volume 4 | Issue 2 | 2023



A Study on Role of Women Entrepreneurs in G20 Countries

Duchéneaut, B.and Orhan, M. (2000) Les femmmes entrepre-
neurs en France, Editions Seli Arslan, Paris.

Fouquet, A. (2005) ‘Les femmes chefs d'entreprise: le cas
francgais’, Travail, Genre et Sociétés, Vol.1,No.13, pp.31-50.

INSEE (2012) ‘Femmes et hommes: regards sur la parité’, Insee
Références, edition 2012 [online] http://www.insee.fr/fr/
publications-et-services/sommaire.asp?codesage=FH-
PARIT12&nivgeo=0 (accessed 23/12/23).

Richomme-Huet, K., Vial, V. and d’Andria, A. (2013) ‘Mum-
preneurship: a new concept for an old phenomenon?’,
International Journal of Entrepreneurship and Small
Business, Vol. 19, No. 2, pp.251-275.

Le Loarne-Lemaire, S. (2013) ‘Le couple, pilier de I'entrepre-
neuriat au féminin’, LExpansion Management Review,
Vol.1, No. 148, pp.109-116.

Vidalenc, J.and Wolff, L. (2012) ‘Une photographie du marché
du travail en 2017, INSEE Prem., p.1415 [online] http://
www.insee.fr/fr/ffc/ipweb/ip1415/ip1415.pdf.

Boutillier, S. (2008) ‘Femmes entrepreneures: motivations
et mobilisation des réseaux sociaux’, Humanisme et
Entreprise, Vol. 5, No. 290, pp.21-38.

Fouquet, A. (2005) ‘Les femmes chefs d'entreprise: le cas
francgais’, Travail, Genre et Sociétés, Vol.1,No.13, pp.31-50.

Gallioz, S. (2006) ‘Force physique et féminisation des métiers
du batiment’, Travail, Genre et Sociétés, Vol. 2, No. 16,
pp.97-114.

Krapf, M., Ursprung, H. and Zimmermann, C. (2014) Parent-
hood and Productivity of Highly Skilled Labor: Evidence
from the Groves of Academe, Working papers 2014-1,
Federal Reserve Bank of St. Louis, USA.

Hall P.A. & Soskice, D. (2001) Varities of Capitalism: The Institu-
tional Foundations of Comparative Advantage, Oxford:
Oxford University Press.

Fleckenstein, T. & Seeleib-Kaiser, M. (2011). Business, skills
and the welfare state: the political economy of employ-
ment-oriented family policy in Britain and Germany.
Journal of European Social Policy, 21, 136-149.

Béland, D. (2009). Gender, ideational analysis, and social
policy. Social Politics: International Studies in Gender,
State & Society, 16, 558-581.

Festing, M., Kornau., and Schéfer, L. (2015) Think talent-think
male? A comparative case study analysis of gender
inclusion in talent mangement practices in the German
media industry. The International Jounral of Human
Resource Management. 26, 707- 732.

Destatis (2013) ‘KMU Mittelstad’, http:/www.destatis.de/jet-
speed.portal/cms/Sites/destatis/Internet/DE/Content/
Statistik en/UnternehmenGewerbelnsolvenzen/
KMYMittelstand/Aktuell.templated=renderPrint .psml

Destatis (2011), ‘Demografischer Wandel in Deutschland,
Statistisches Bundesamt, https://www.destatis.
de/DE/Publikationen/Thematisch/Bevoelkerung/
VorausberechnungBev oelkerung/Bevoelkerung-
sHaushaltsentwicklung5871101119004.pdf?__blob¥4-
publicationFile.

Holst, E., Busch, A.,and Krlger, L.(2012) FGhrungskraftemon-

itor 2012, DIW. http://www.diw.de/documents/publika-
tionen73/diw_01.c.407592.de/diwkompakt_201 2-065.
pdf.

Drobni¢, S. & Rodriguez, A. M. G. (2011). tensions between
work and home: job quality and working conditions in
the institutional contexts of Germany and spain. Social
Politics: International Studies in Gender, State & Society,
18, 232-268.

Achtenhagen, L. & Welter, F. (2011). ‘Surfing on the ironing
board’ - the representation of women’'s entrepre-
neurship in German newspapers. Entrepreneurship &
Regional Development, 23, 763-786.

Saraswat, Ritwik & Lathabhavan, Remya. (2020). A study on
Women Entrepreneurship in India.

De, Nabanita & Chatterjee, Paramita. (2017). EFFECTS OF
GLASS CEILING ON WOMEN CAREER DEVELOPMENT
IN INDIA.

Khan Nasreen, Bhatt Amm Adil, “Role of Women in Micro,
Small and Medium Enterpises (MSME)"

Munshi, S., Munshi, A., & Singh, V. P. (2011). A Study on Trends
Visible in Women Entrepreneur in India and Globally.
Asia Pacific Business Review,7(3), 155-166.

Charantimath, P. M. (2005). Entrepreneurship Development
and Small Business Enterprise. India : Pearson Educa-
tion.

Dhameja, S. K, Bhatia, B. S., & Saini, J. S. (2000). Women
Entrepreneurs-Their Perceptions, About Business
Opportunities and Attitudes towards Entrepreneurial
Support Agencies (A study of Haryana State). Small
Enterprises Development Management Extension
Journal, 27(4), 37-50.

Maheshwari, Meenu & Sodani, Ms. (2015). Women Entrepre-
neurship-A Literature Review. 10.9790/487X-17220613.

Rabiah, Arbi & Fahlevi, Mochammad & Yohanes, Rita. (2019).
WOMEN ENTREPRENEURS IN INDONESIA. 13. 2416-
2425.

Cassandra, E. (2017). Gender equality in Southeast Asia : a
comparative study of Indonesia and the Philippines.
Naval Postgraduate School. Retrieved from https://
calhoun.nps.edu/bitstream/handle/10945/56133/17Sep_
Hauser_Cassandr a.pdf?sequence=1.

Tambunan, T.T.H. (2015), “Development of women entrepre-
neurs in Indonesia: are they being ‘pushed or pulled’?
", Journal of Social Economics, Vol. 2 No. 3, pp. 131-149.

Rinaldi, Alberto & Tagliazucchi, Giulia. (2019). Women entre-
preneurs in Italy: A prosopographic study. Business
History. 63.1-23.10.1080/00076791.2019.1642325.

Groppi, A. (1990). Il lavoro delle donne. Un questionario da
arricchire. In S. Cavaciocchi (Ed.), La donna nell’econo-
mia, secc. XII-XVIII (pp. 143-154). Florence, Italy: Le
Monnier. (1996). Groppi, A. (Ed.). Il lavoro delle donne.
Rome-Bari: Laterza.

Bettio, F. (1988). The sexual division of labour. The Italian case.
Oxford: Clarendon Press.

Del Boca, D., & Giraldo, A. (2013). Why has the growth of
female employment in Italy been so slow? Journal of

@

DME Journal of Management | Volume 4 | Issue 2 | 2023



A Study on Role of Women Entrepreneurs in G20 Countries

Modern Italian Studies, 18(4), 485-499. doi10.1080/135
4571X.2013.810806.

Istat (2015). 9° Censimento dell'industria e dei servizi e cen-
simento delle istituzioni non prolOt. | distretti industriali
2011. Rome, Italy: Istat.

https://www.statista.com/statistics/728779/number-of-fe-
male-owners-of-individual-enterprises-registe-
red-at-chambers-of-commerce- italy/#:~:text=Be-
tween%202000%20and%202020%2C%20the,figure%20
decreased%20t0%20829%20thousand.

“The Family Firm in History and Historiography,” and Angel
Kwolek-Folland, “The Economic Household: A Case
Study of Women's Fiscal Activity in the 19th-Century
United States,” papers presented at the International
Economic History Conference, Helsinki, August 21-25,
2006.

Welsh, Dianne & Memili, Esra & Kaciak, Eugene & Ochi, Miyuki.
(2014). Japanese Women Entrepreneurs: Implications for
Family Firms. Journal of Small Business Management.
52.10.1111/jsbm.12099.

Wiseman, Paul (2005). “Female CEOs Signal Change at Japan
Firms: Country Slowly, Grudgingly Accepts Women's
New Roles,” USA Today, June 8, p. 5B.

Kelly, D. J., C. G. Brush, P. G. Greene, and Y. Litovsky (2011).
“Global Entrepreneurship Monitor 2010 Women's
Report,” from http:// www.gemconsortium.org/docs/
download/ 768 (accessed 2023-12-27).

Futagami, S., and M. M. Helms (2009). “Emerg- ing Female
Entrepreneurship in Japan: A Case Study of Digimom
Workers,” Thunderbird International Business Review
51(1), 71-84.

Leung, A. (2011). “Motherhood and Entrepre- neurship: Gender
Role Identity as a Resource,” International Journal of
Gender and Entrepreneurship 3(3), 254-264.

Cavada, Martha & Bobek, Vito & Macek, Anita. (2017). Moti-
vation Factors for Female Entrepreneurship in Mexico.
Entrepreneurial Business and Economics Review. 5.
133-148.10.15678/EBER.2017.050307.

Guerrero Ramos, L., Armenteros Acosta, M., Chavarria Lépez,
S.,Canibe Cruz, F.,, & Reyna Garcia, C. (2012). Construccion
de un perfil de las mujeres emprendedoras en Torredn,
Coahuila, México. Global Conference on Business and
Finance Proceedings, (pp. 1596-1602).

GEM (2014). Reporte Nacional 2014 Mexico. Monterrey, Mexico:
Tecnoldgico de Monterrey.

FNE (Director) (2016). Tutoriales del Fondo Nacional del
Emprendedor [Motion Picture]. Mexico.

Crea Comunidades de Emprendedores Sociales (2015).

Instituto Nacional del Emprendedor (2016).

Female entrepreneurship development in the Russian Fed-
eration, Pinkovetskaia, ., Arbeldez, D., Rojas-Bahamon,
M., Gromova, T, Nikitina, I. /Vol. 8 NUm. 18: 111-118/ ene-
ro-febrero 2019.

Moskovtseva LV. Socio-economic conditions of female entre-
preneurship in the Russian small and medium business
// FES: Finance. Economy. 2011. No. 8. P. 12a-14.

Semenova Yu.A. On the social mechanism for optimizing
female entrepreneurship // News of the Saratov Uni-
versity. New series. Series: Sociology. Political science.
2013.V.13. No. 1. P. 33-35.

Polutova M.A. Specific features of the genesis of female
entrepreneurship in the post-industrial period // Basic
and applied research in the modern world. 2015. N2
12-4. P. 53-55.

Kolobova A.E. Middle-aged and older businesswomen:
portrait touches // Woman in Russian society. 2016. N2
1(78). P. 51-59.

Gallyamov R.R. Features of female entrepreneurship in
modern Russia // Economy and management: scientific
and practical journal. 2016. N2 3 (131). P. 56-67.

Utkina N.Yu. Objective and subjective factors in the devel-
opment of female entrepreneurship in Russia // The
woman in Russian society. 2017. N21 (82). P. 17-27.

Welsh, D. H., Memili, E., Kaciak, E., & Al Sadoon, A. (2014). Saudi
women entrepreneurs: A growing economic segment.
Journal of Business Research, 67(5), 758-762.

Alturki, N., & Braswell, R. (2010). Businesswomen in Saudi
Arabia: Characteristics, challenges, and aspirationsin a
regional context. Monitor Group. Retrieved On, 11(19), 12.

Klyver, K, Nielsen, S. L., & Evald, M. R. (2013). Women's self-em-
ployment: An act of institutional (dis) integration? A
multilevel, cross-country study. Journal of Business
Venturing, 28(4), 474— 488.

Sadi, M.A., & Al-Ghazali, B.M. (2009). Doing business with
impudence: A focus on women entrepreneurship in
Saudi Arabia. African Journal of Business Management,
4(1),1-10.

AlMunajjed, M. (2010). Women's employment in Saudi Arabia:
A major challenge. New York City: Booz & Company.

Ahmad, S. Z. (2011). Evidence of the characteristics of women
entrepreneurs in the Kingdom of Saudi Arabia: An
empirical investigation. International Journal of Gender
and Entrepreneurship, 3(2), 123-143.

The current state of women’'s entrepreneurship in South
Africa; https://www.womensreport.africa/wr2023-pa-
per-one/.

Chapter 4: Women entrepreneurs in South Africa; University
of Pretoria etd — Botha, M (2006); https://repository.
up.ac.za/bitstream/handle/2263/29479/04chapter4.
pdf?sequence=5&isAllowed=y.

Mandipaka, Fortunate. (2014). Overview of Women Entrepre-
neurs in South Africa. Mediterranean Journal of Social
Sciences. 5.127-130. 10.5901/mjss.2014.v5n9p127.

Women in Africa Doing Business. (2008) Case studies of
women entrepreneurs across Africa who have overcome
legal and regulatory obstacles to create new business
opportunities.

Department of Trade and Industry. (2006) Draft Strategic
Framework Of Gender and Women's Economic Empow-
erment.

White, M.M., Jones,J.M,, Riley, K. & Fernandez.R. (2009)
Women, Family And The Rural Economy. Fullbright-

o

DME Journal of Management | Volume 4 | Issue 2 | 2023



A Study on Role of Women Entrepreneurs in G20 Countries

Hays Group Project Abroad.

Cho, Yonjoo & Park, Jiwon & Han, Soo Jeoung, Crystal &
Sung, Moonju & Park, ChanKyun. (2020). Women entre-
preneurs in South Korea: motivations, challenges and
career success. European Journal of Training and Devel-
opment. ahead-of-print. 10.1108/EJTD-03-2020-0039.

Kim, N. and Rowley, C.(2009), “The changing face of korean
women managers”, in Rowley, C. and Paik, Y. (Eds), The
Changing Face ofKorean Management, Routledge,
London, pp. 184-209.

Raymo, .M., Park, H.,Xie, Y. and Yeung, W.J. (2015), “Marriage
and family in east Asia: continuity and change”,Annual
Review of Sociology, Vol. 41 No. 1, pp. 471-492.

Kang, M., Leg, S., Kwon, S, Kang, K., Kim, Y., Yim, H. and Seo,
H. (2019), Strategy Development Il for Reducing Gender
Gaps in the Labor Market of Korea: Strategies for Orga-
nizational Cultures, Korean Women's Development
Institute, Seoul, South Korea.

Patterson, L.and Bae, S. (2013), “Gender (in) equality in Korean
firms: results from stakeholders interviews”, Journal of
Organizational Culture, Communications and Conflict,
Vol.17 No. 1, pp. 93-153.

Lee, S.J. and Oh, J.L. (2010), “The relations among women
friendly organization culture, organization effectiveness,
workplace and family conflict, and subjective well-be-
ing”",The Journal of Asian Women, Vol. 49 No.1, pp. 7-39.

Cho, V., Kang, H. and Park, P. (2017), “Korean women in lead-
ership: challenges and opportunities”,in Cho, Y., Ghosh,
R.,Sun,J.and McLean, G.N. (Eds), Current Perspectives
on Asian Women in Leadership, Palgrave Macmillan,
New York, NY, pp. 87-106.

Korea Venture Business Association (2017), “2017 Survey
of venture firm”, available at: www.venture. or.kr/api/
attach/download/NEWS/1514508807094745 (accessed
01/01/2024).

Delancey, R.M. (2014), “Women entrepreneurs in national
economies: a study of Korean women’'s economic con-
tributions, challenges and opportunities” World Review
of Business Research, Vol. 4 No. 2, pp. 108-122.

Global Entrepreneurship Monitor (2018), “Global report
2017/18", available at: https://gemconsortium. org/
report/50012 (accessed 01/01/2024).

Ministry of SMEs and Startups (2018), “2017 Women entre-
preneurs white paper”, available at: file:///C:/ Users/
choyonj/Downloads/2017%20%C2%BF%C2%A9%C2%B-
C%C2%BA%C2%B1%C3% A2%C2%BE%C3%B7%20
%C2%BO%C3I%AI%C2%BC_.pdf (accessed 01/01/2024).

Ozar, S. (2003). Micro and small enterprises in Turkey: Uneasy
development. Research report series/Economic
Research Forum, No. 0420. Economic Research Forum,
Cairo, EG.

OECD (2016, March). Women Entrepreneurship, Key Findings:
Turkey. OECD. Available at: http://www.oecd.org/sdd/
business-stats/EaG-Turkey-Eng.pdf (Last accessed:
01/01/2024).

ince Yenilmez, M. (2018). An inquiry into improving women

participation in entrepreneurship in Turkey. Interna-
tional Journal of Entrepreneurship, 22(3), 1-15.

Ozbebek Tung, A. & Alkan, D. (2019). Women entrepreneur-
ship in Turkey as an emerging economy. In F. Tomos,
N. Kumar, N. Clifton & D. Hyams-Ssekasi (Eds.), Women
entrepreneurs and strategic decision making in the
global economy (pp. 40-62). IGI Global.

Ecevit, Y. & YUksel Kaptanoglu, i. (2015). Kadin Girisimciler
Arastirmasi. Garanti Bankasi.

Boudet, A. M. M. & Agar, M. (2014). Female entrepreneurship
in Turkey. The World Bank.

Turkish Statistical Institute (2020). Labour Force Statistics.

Turkish Statistical Institute (2019). Life Satisfaction Survey.

MA Dincer, G Uysal Kolasin. Sabanci Universitesi Egitim
Reformu Girisimi ... Structural determinants of house-
hold savings in Turkey: 2003-2008.

Bayramoglu, A. T. & Dokmen, G. (2017). Turkiye'de kadin
istihdami ve mikro kredi uygulamalar iliskisi Uzerine
bir degerlendirme. Bartin Universitesi iktisadi ve idari
Bilimler FakuUltesi Dergisi, 8(16), 41-64.

Selek Oz, C. & Colakoglu, C. (2014). Turkiye'de mikro kredi
uygulamasinin Sakarya ili 6zelinde incelenmesi. Calisma
ve Toplum, 43(4),177-205.

Sbs (2005) Myths Surrounding Starting and Running a Busi-
ness. London: DTl Small Business Service.

Minniti, M., Arenius, P. & Langowitz, N. (2005) Global Entrepre-
neurship Monitor Special Topic Report 2004 - Women
and Entrepreneurship. Babson Park, MA: Babson
College and London Business School.

Brush, C., Carter, N., Gatewood, E. J., Greene, P. & Hart, M. (eds.)
(2006b) Women and Entrepreneurship: Contemporary
Classics. UK Northampton: MA: Edward Elgar.

Shaw, E., Carter, S. & Brierton, J. (2001) Unequal Entrepreneurs:
Why Female Entrepreneurship is an Uphill Struggle. The
Industrial Society Policy Report.

Dhaliwal, S. & Scott, J. (2010) Help or Hindrance - South Asian
Women in the Family Firm. Journal of Family Business
Studies, 4 (1), 5-23.

Lin, S. C. & Huang, V. M. (2005) The Role of Social Capital in
the Relationship between Human Capital and Career
Mobility. Journal of Intellectual Capital, 6 (2), 191-205.

THE ROLE OF SOCIAL CAPITALAND HUMAN CAPITAL IN THE
GROWTH OF WOMEN-OWNED ENTERPRISES IN THE
UNITED KINGDOM: https://repository.royalholloway.
ac.uk/file/20680ab9-6d29-4f43-90d2-a2788490b70a/1/
M._A._Roomi_FS_10_10_13.pdf.

Women as Entrepreneurs in Sweden and the UK - Different
Perspectives :https://www.findevgateway.org/sites/
default/files/publications/files/mfg-en-paper-women-
as-entrepreneurs-in-sweden-and-the-uk-different-
perspectives-2001_0.pdf.

Forson, Cynthia & Ozbilgin, Mustafa. (2003). Dot-Com
Women Entrepreneurs in the UK. The International
Journal of Entrepreneurship and Innovation. 4.
10.5367/000000003101299366.

Carlassare, E. 2000, DotCom Divas, McGraw Hill, NewYork.

@

DME Journal of Management | Volume 4 | Issue 2 | 2023



A Study on Role of Women Entrepreneurs in G20 Countries

Staber, U. and Bdgenhold, D. (1991) The Decline and Rise of
Self-employment, Work, Employment and Society, 5,
pp. 223-239.

Bannock, G. (1981) The Economics of Small Firms: Return from
the Wilderness, Blackwell, Oxford.

Staber, U. and Bdégenhold, D. (1991) The Decline and Rise of
Self-employment, Work, Employment and Society, 5,
pp. 223-239.

Hakim, C. (1998) Social Change and Innovation in the Labour
Market, Oxford University Press, Oxford.

U.S. Census Bureau (2021). 2019 Annual Business Survey.
https://www.census.gov/newsroom/press-re-
leases/2021/annual-business-survey.html

Antoncic, B., Kregar, T. B,, Singh, G., & DeNoble, A. F. (2015). The
Big Five personality—entrepreneurship relationship: Evi-
dence from Slovenia. Journal of Small Business Manage-
ment, 53(3), 819-841. https://doi.org/10.1111/jsbm.12089.

Global Entrepreneurship Monitor. (2020). GEM USA 2019/2020
Report. Babson College. Retrieved from https:/www.
gemconsortium.org/economy-profiles/united-states-2.

A STUDY ON THE MAJOR PROBLEMS OF U.S. WOM-
EN-OWNED SMALL BUSINESSESang-Suk, Leg;Denslow,
Diane Journal of Small Business Strategy; Fall 2004/
Winter 2005; 15, 2; ABI/INFORM Complete pg. 77.

https://cdn.www.nwbc.gov/wp-content/
uploads/2022/12/20105617/NWBC-2022-Annual-Re-
port.pdf.

https://www.lendingtree.com/business/business-owner-de-
mographics/.

https://www.score.org/resource/blog-post/state-women-en-
trepreneurs.

2022 Women & Minority Business Owner Spotlight: https://
newsroom.bankofamerica.com/content/dam/news-
room/docs/2022/Women%20+%20Minority%20
Business%200wner%20Spotlight%20ADA.pdf.

https://femalefoundercollective.com/.

European Institute of Innovation and Technology. n.d.
“Women Entrepreneurship and Leadership.” https://eit.
europa.eu/our-activities/entrepreneurship/women-en-
trepreneurship-and-leadership.

Domotér, Rudolf, Monique Schiémmer, Johanna Wiesner.
2022. “Female Startups & Investing.” Report of the
Bundesministerium fur Arbeit und Wirtschaft. https://

www.bmaw.gv.at/Services/Publikationen/Startups-un-
dinnovative-KMU.html.

Dilli, Selin and Gerarda Westerhuis. 2018. “How institutions
and gender differences in education shape entrepre-
neurial activity: a cross-national perspective.” Small
Business Economics 51: 371-392. DOI:10.1007/s11187-
018-0004-x. https://link.springer.com/article/10.1007/
s11187-018-0004-x#citeas.

European Investment Bank. 2022. “EIB survey: Evidence for
why it makes sense to support female entrepreneurs
in Europe.”

WEgate. n.d. “The Findings of the WEbarometer 2021 Are
Out.” https://wegate.eu/news-events/news/find-
ings-webarometer-2021-are-out.

Eurochambres Women Network. 2020. “Eurochambres
Women Network Survey: A Picture of Female Entre-
preneurship.” Published July 2, 2020. https://www.
eurochambres.eu/wp-content/uploads/2020/08/
Second_-_EWN-2020-00078-01.pdf.

OECD/European Commission. 2015. “Policy Brief on Expand-
ing Networks for Inclusive Entrepreneurship.” Lux-
embourg: Publications Office of the European Union.
https://www.oecd.org/cfe/leed/Policy%20Brief%20
on%20Expanding%20Networks%20for%20Inclusive%20
Entrepre neurship%20EN.pdf

Cooney, Thomas M. 2021. “WEbarometer: A Survey of Entre-
preneurs Women in Europe 2021.” WEgate Project.
https://wegate.eu/sites/default/files/webarome-
ter_2021.pdf

Stroila, lulia, Rossano-Rivero, Stoker, Wakkee. 2022. “Under-
standing Current Research On Inclusive Entrepreneurial
Ecosystems.” WeRin report. https://werinproject.eu/
launching-our-literature-review-understanding-cur-
rent-research-on-inclusiveentrepreneurial-ecosystems/.

Hallward-Driemeier, M., T. Hasan, J. Kamangu, E. Lobti, and
M. Blackden. Women's Legal and Economic Empow-
erment Database (Women LEED Africa). Washington
DC: World Bank.

CHAPTER 2.2 Strengthening Women's Entrepreneurship
MARY HALLWARD-DRIEMEIER, World Bank; https://
www3.weforum.org/tools/afcr2011/pdf/Chap_2_2_
Strengthening_Womens_Entrepreneurship.pdf.

https://fen.wikipedia.org/wiki/Entrepreneurship_ecosystem.

37

DME Journal of Management | Volume 4 | Issue 2 | 2023



